@ RSVP

UPSCALE OFFERS FOR LIFE & HOME

As an RSVP Franchise Member, you'll help
TARGETED DIRECT MAIL local businesses grow with RSVP Luxury Card

Packs targeted to select, upscale audiences.
Put your stamp on success! But do printed mailers still deliver in this

digital age? Research tells the story.
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Source: 2017 Direct Marketing Association (DMA) Response Rate Report

DIRECT MAIL CONNECTS WITH AUDIENCES
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IT'S PERSONAL IT'S ENGAGING IT'STRUSTWORTHY IT'SMEMORABLE

Personalizing direct mail Your potential 56% of people feel People are 70% more
with your prospect customers’ brains are print advertising is the likely to remember
or customer’s name 20% more engaged most trustworthy form a business seenin
increases your and motivated of marketing. print vs. online.
response rate. by print advertising
like direct mail.

Sources: DMA | Canada Post | InfoTrends | Canada Post

DIRECT MAIL COMMANDS ATTENTION
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Source: Mail Shark

DIRECT MAIL DRIVES CONSUMER ACTION

..AND THEY TAKE

¥ ACTION
‘ 79% act on direct mail $
offers immediately
vs. 45% that act on email
. offers immediately

DIRECT MAIL IS WELCOMED AND TRUSTED BY RECIPIENTS

SO THEY OPENIIT...

66% of mail is opened
vs. 17.62% of emails

Source: Mail Shark

More than 8 of 10 100% 80% of people As many as sixin10
people (86%) pick 80% consider time with mail of US. respondents

up mail at their first 60% well spent — up from say they enjoy getting <4
opportunity. 40% 73%in 2017. mail from brands

Source: 2018 USS. Postal 20% Source: 2018 USPS Mail about new products.

Service (USPS) Mail o Moment Research Source: Epsilon
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of consumers (76%) 80% of mail recipients say advertising mail is

Over three-quarters 100% Nearly one-third (30%) v 17 days: How long

trust mail when 60% featuring a local retailer kept in a household,
they want to make 40% or restaurant is key to on average.
a purchase. 20% i capturing their attention. Seuree: Mailinem

Source: Marketing Sherpa, 0% Source: Infogroup Direct Mail
2017 © Consumer Survey, 2019
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Direct mail lifts the Direct mail + digital = Direct mail + digital ads =
response rate of other (o) (o)
channels by 28 A’ 11 8 A)
4 5 OO/ higher conversion rates higher response rates than
(o) direct mail alone

Sources: DMA | NonProfit PRO | Merkle

WANT TO LEARN MORE ABOUT FRANCHISING WITH RSVP?

Call our RSVP Development Team at 833-864-RSVP.
Prime franchise locations are available throughout the United States.
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Alliance Franchise Brands LLC
47585 Galleon Drive, Plymouth, MI 48170, 800-726-9050

This advertisement is not an offering. An offering can only be made by a prospectus filed first with the Department of Law of the State of New York.
Such filing does not constitute approval by the Department of Law. MN F-8962



