@ RSVP® DIRECT MAIL TO THE UPSCALE

Direct Mail Advertising

The RSVP business model is simple:

RSVP attracts affluent buyers to local businesses that advertise
through us. With digital integrations for trusted ROI analytics,
franchisees assist local businesses in harnessing the power of direct
mail. We target homeowners that are most likely to purchase fine
dining, home remodeling, professional landscaping, spa visits and \wwfsv’ugég[;mcw

other lifestyle and convenience products and services.
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OPEN NOW

Lacye toes and sovigs O CURRENT RESOENT
. WHY RSVP?
Total estimated investment range IDEAL OWNER
$1 1 4,262 = $373,431 e Active Ownership e Professional
Required Liquid Capital $100,000 e Sales and Marketing Focused Cqmmunicative
. e Self-Motivated e Driven

Required Net Worth $250,000 e Strong Business Acumen e Highly Social
*Please see ITEM 7 of the FDD for full details e Organized e Persistent
Franchise Fee: $15,000 A Day in the Life
Territory Fee: $.60 per qualified household e Calling local businesses
25% Franch|se Fee Dlscoun.t to Veterans, e Going on face-to-face appointments
DiversityFran Members & First Responders e Meeting with networking groups

e Consistently building prospect list

e Attending home shows
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Set weekly & daily goals

Aproud partof - ALLIANCE

FRANCHISE BRANDS”

Alliance Franchise Brands serves the multi-billion dollar market
for marketing, print, sign and graphics communications services.
Alliance Franchise Brands is considered a leader in franchise
training, technology and implementation.

Alliance Franchise Brands LLC (MN F-4115) (MN F-8962)
47585 Galleon Drive, Plymouth, M1 48170, 800-726-2050



